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LET ME INTRODUCELET ME INTRODUCELET ME INTRODUCE

My name is Gaia Artemisia Vergari and I think it tells a lot about me.

Gaia in Italian means “joyful, happy”, while in ancient Greek means 
“Earth” and perhaps it’s no coincidence that I love to travel and learn 
about places, cultures, ideas, and meet new people and at the same 
time that I feel a very strong bond with our planet and its nature, 
which I try to give value through my projects.

Artemisia on the other hand is a plant, but also the first Italian 
female painter of the early 1600s to be officially recognized as an 
artist despite being a woman. Inspired by her strength and courage, 
I consider myself a very creative person as well.

I have put my creativity into practice especially in recent years, 
deepening my knowledge in the field of graphic design thanks to 
my bachelor degree at ISIA Firenze and especially thanks to the 
two semesters Erasmus+ that I had the opportunity to attend in 
Barcelona, Spain, in 2019, and in Augsburg, Germany, in 2020.

Along with my studies, I have acquired various working experiences 
mainly as a communication manager and in particular in the food 
sector, but also in collaboration with different companies.

In order to meet the clients’ demand that at these new and 
changing times is moving toward digital communication, in the 
last year I have been specializing in creating digital content, web 
and interactive design and digital photography.

This transition toward digital design and my love for the dynamic 
city of Barcelona made me decide to come back to start a Master 
in Digital Experience Design at BAU, that I am currently attending, 
to specialize in UX, UI, digital business, and coding (HTML and CSS).

Thanks to the many travels I’ve done, I’ve learned to be open-
minded, cosmopolitan, empathetic, and always willing to learn 
and challenge myself in new adventures. I enjoy communicating 
and dialoguing with others, especially working actively in a team, in 
order to (try to) facilitate the co-design of better solutions that can 
bring concrete benefits and positive change.
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LOGO
DESIGN &
BRAND
IDENTITY

LOGO DESIGN & BRAND IDENTITY LOGO DESIGN & BRAND IDENTITY

Here are some logo and brand design projects 
done for various clients active in different sectors 
and also in university projects.  
What I wanted to show are not only the best 
designs, but the evolution made through 
experience - starting from the earliest design of 
my career on the upper left - and the diversity in 
the range of styles applied, from simple vectors to 
detailed illustrations, and their use in mock-ups.

>>>> go back to index
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EDITORIAL 
DESIGN
Here I present some editorial projects which 
I had the opportunity to develop mainly for 
university focusing on layouts, grids, different 
kinds of support, and formats. Some were 
designed for printing and some for digital use.
In particular, you can see (upper left) some 
artworks made during the illustration course 
taken at Hochschule in Augsburg and two 
extracts - down on the right - from illustrated 
books that I had the opportunity to work on in 
the last years.

>>>> go back to index
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GRAPHIC
DESIGN
In this section, you can find various graphic 
design projects that I selected in order to show 
the wide range of thematics and styles that I 
have been exploring during my studying and 
professional career.
The most relevant aspect of these projects is 
to highlight the application of different visual 
techniques such as photomontage, vector art, 
typography in posters, flyers, advertising and book 
covers, hand and digitally drawn illustrations.

>>>> go back to index
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SOCIAL TREKKING NEL SALENTO 2020

Per web, completo con prezzi Per stampa in formato A2 e A3

NARDÒ E LECCE

per info:
www.socialtrekking.it

socialtrekking@waldenviaggiapiedi.it

SOCIAL TREKKING 2020
 21 - 23 Febbraio SALENTO

VENERDÌ 21.02

15.30-17.30: tour di Nardò con Avanguardie

17.30-19.30: “Cunti e culacchi” con Gregorio Caputo, attore (associazione culturale 
“Amici del museo di porta falsa”) e Paolo Marzano, critico d'arte (Museo della civiltà 
contadina), a seguire aperitivo

20.00: cena nel centro storico su prenotazione -20 euro

21.30 – 24.00: cabaret salentino con Andrea Baccassino -5 euro

SABATO 22.02

08.30-15:30: camminata verso il mare del parco di Portoselvaggio (14 km). Ritrovo in 
Piazza Castello. Pranzo al sacco con specialità locali (su prenotazione) -10 euro

16.00-18.00: visite a sorpresa di Nardò in gruppi -ingressi musei 4 euro

18.00: presentazione di Walden,  Avanguardie e delle realtà locali di cammino, 
mobilità dolce e valorizzazione del territorio presso Sala Roma, nell’ex seminario  

20.00: cena nel centro storico su prenotazione -20 euro

22.00: festa con la Pizzica di Aranee
 

DOMENICA 23.02

09.00-10.00:  trasferimento a Lecce organizzato dal Comune di Nardò

10.30-15.30: trekking urbano nel centro storico con pranzo con street food leccese 
(su prenotazione) -10 euro

Con il patrocinio del COMUNE di LECCE e del COMUNE di NARDÒ

2

Lecce

Nardò

NARDÒ E LECCE

SOCIAL TREKKING 2020
 21 - 23 Febbraio SALENTO

VENERDì 21.02

15.30-17.30: tour di Nardò con Avanguardie

17.30-19.30: “Cunti e culacchi” con Gregorio 
Caputo, attore (associazione culturale “Amici del 
museo di porta falsa”) e Paolo Marzano, critico 
d'arte (Museo della civiltà contadina) a seguire 
aperitivo

20.00: cena nel centro storico su prenotazione

21.30 – 24.00: cabaret salentino con Andrea 
Baccassino

SABATO 22.02

08.30-15:30: camminata verso il mare del parco 
di Portoselvaggio (14 km). Ritrovo in Piazza Cas-
tello. Pranzo al sacco con specialità locali (su 
prenotazione)

16.00-18.00: visite a sorpresa di Nardò in gruppi

18.00: presentazione di Walden, Avanguardie e 
delle realtà locali di cammino, mobilità dolce e 
valorizzazione del territorio presso Sala Roma, 
nell’ex seminario  

20.00: cena nel centro storico su prenotazione

22.00: festa con la Pizzica di Aranee
 

DOMENICA 23.02

09.00-10.00: trasferimento a Lecce organizzato 
dal Comune di Nardò

10.30-15.30: trekking urbano nel centro storico 
con pranzo con street food leccese 
(su prenotazione)

Con il patrocinio del COMUNE di LECCE e del COMUNE di NARDÒ
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per info:
www.socialtrekking.it

socialtrekking@waldenviaggiapiedi.it
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INTERACCIÓN
USUARIO - PLATAFORMA

Laia, 24. Periodista Pol, 35. Comercial

The walker The coffee addictOur two targets

Hoy Laia ha quedado con 
sus amigas en el centro para 
hacer unas Bravas. Sale de 
casa y se va andando hasta 
el punto de encuentro. Es 

la primera en llegar, así que 
decide sentarse en un banco 

a esperar. 

Today Laia is meeting in the 
city centre with her friends to 
eat some Bravas. She leaves 
home and walks all the way 
to the meeting point. She’s 

the first to arrive, so she 
decides to wait sitting on a 

bench.

Cuando va a sentarse algo 
le llama la atención! En el 

respaldo del banco hay una 
pegatina en la que puede 

leer:

When she sits something 
catches her attention! On the 
back of the bench there’s a 
sticker where you can read:

Esto llama la atención de 
Laia. Identifica un hashtag: 

#cafeyderechos y el símbolo 
de Instagram. Decide dar un 
vistazo con su Smartphone:

This attracts Laia’s attention. 
She can identify a hashtag: 
#cafeyderechos and the 

Instagram logo. She decides 
to take a look using her 

Smartphone:

Para Pol las mañanas no 
son su fuerte. Levantarse es 
difícil así que siempre va con 

el tiempo justo. Como no 
tiene tiempo para prepararse 
su café, se lo pide cada día 
para llevar al bar antes de 

coger el tren.

For Pol, it’s difficult to deal 
with mornings. It’s hard 

for him to wake up so he 
is always in a hurry. As he 

doesn’t have time to prepare 
his coffee, he orders it to 

take away every day in the 
bar before taking the train.

Hoy le han dado un vaso 
de café distinto. Tiene una 

colorida pegatina en la cual 
puede leer:

Today they have given him 
a different cup. It has a 

colourful sticker where you 
can read:

Esto despierta la atención de 
Pol. Al identificar el hashtag 

#cafeyderechos y el logo 
de Instagram, aprovecha su 
viaje en tren para echar un 

vistazo a la plataforma:

This wakes up Pol’s attention. 
As he identifies the hashtag 

#cafeyderechos and the 
Instagram logo, uses the 

travel time to take a look at 
the platform:

Laia i Pol no eran conscientes de todos los Derechos Fundamentales que tenían. 
Ahora miran a su alrededor de una forma distinta y reflexionan.

Se dan cuenta de los derechos que se vulneran en su día a día, tanto para ellos 
como para otras personas. No se lo piensan dos veces y lo comparten con 

#cafeyderechos!

Laia and Pol were not conscious of all the Fundamental Rights they had. Now they 
look around with another point of view and reflect. 

They realize all the rights which are violated in daily life, for them and for other 
people. They don’t think twice and share it with #cafeyderechos!

Laia, 24. Jounalist

Pueden identificar las 
pegatinas que se han 

encontrado y ver todos los 
derechos explicados de 

manera sencilla e intuitiva.

They can identify the stickers 
they found and see all the 

rights explained in an easy and 
intuitive way.

Z Z Z

Pol, 35. Sales agent

USER - PLATFORM
INTERACTION

#CAFÉ Y DERECHOS
A DIFFERENT WAY TO GET TO KNOW YOUR HUMAN RIGHTS

Estas son las pegatinas que hemos creado con nuestro hashtag y los 
diferentes Derechos Humanos extraidos de la Declaración de la ONU 

para promover el movimiento.

These are the stickers we realized with our hashtag and the different 
Human Rights extracted form ONU Declaration to promote the 

movement.

#CAFÉ Y DERECHOS
A DIFFERENT WAY TO GET TO KNOW YOUR HUMAN RIGHTS

Estas son las pegatinas que hemos creado con nuestro hashtag y los 
diferentes Derechos Humanos extraidos de la Declaración de la ONU 

para promover el movimiento.

These are the stickers we realized with our hashtag and the different 
Human Rights extracted form ONU Declaration to promote the 

movement.

READY FOR A COFFEE?

STICK THE STICKERS

SHARING IS CARING

BRINGING THE
MOVEMENT ON

INSTAGRAM
A SOCIAL NETWORK TO LET 

EVERYONE EXPRESS AND SHARE

En el Instagram de CAFÉ Y DERECHOS puedes 
encontrar todas las pegatinas con la descripción 

de los 30 Derechos Humanos.
Con las stories y mucho más, siempre estarás 

informado.

On CAFÉ Y DERECHOS Instagram page, you can 
find the stickers with the description of the 30 
Human Rights. With the sories and much more, 

you will be always be informed.

FOLLOW US!
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Cogito ergo sum 
God is dead

Every thing flows
The only thing I know is that I know nothing

One cannot step twice in the same river

He remains dead! And we have killed him!

We are what we repeatedly do. Excellence, then, is not an act, but a habit

The unexamined life is not worth living for us

History is Philosophy teaching by examples
Philosophers have hitherto only interpreted the world in various ways; the point, however, is to change it

 Happiness*

for being is,but nothing is not0123456789
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INFORMATION 
DESIGN
During my Erasmus at Hochschule in Augsburg, 
I attended a course on data visualization and 
information design in which I developed the 
project presented in this section: What to know 
about being environmentally conscious in 
Augsburg vs Florence.
I wanted to highlight this project, even though it 
had to be designed for printing purpose because 
it opened my way to expand my knowledge 
in infographics which I consider to be a very 
interesting field that is taking more and more 
relevance especially nowadays as it can be applied 
to almost everything as a way of presenting data to 
a wide public in a simple, quick and accessible way.

>>>> go back to index

INFORMATION DESIGNINFORMATION DESIGN
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ENVIRONMENTAL
DESIGN
Here I present my final thesis project for ISIA 
Firenze made in collaboration with Social 
Trekking and Walden Viaggi a Piedi.
Sustainability Steps Toolkit is a digital product 
that can be distributed for free to travelers, 
tourists, and citizens in the urban area of 
Florence, Italy, to enhance them to have a 
more eco-friendly staying in the city through 
displaying in a simple and practical way all 
the necessary tools to reduce our own social, 
environmental and economic footprint, not only 
as tourists but also as citizens of one big planet.

>>>> go back to index

ENVIRONMENTAL DESIGNENVIRONMENTAL DESIGN

https://waldenviaggiapiedi.it/
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Click on the button 
below to open the 

interactive map of the 
“Sustainability Steps 

Toolkit for Florence and 
its surroundings”.

Click on the button below 
and discover the web 
page dedicated to the 
“Sustainability Steps 

Toolkit for Florence and 
its surroundings”. Are you a traveller, a tourist or a 

florentine citizen?
Do you want to know an 

alternative and sustainable way to  
enjoy the city of Florence?

DISCOVER NOW
THE “SUSTAINABILITY STEPS 

TOOLKIT FOR FLORENCE 
AND ITS SURROUNDINGS”

AVAILABLE FOR FREE

Click on the button 
below to view directly 

online or download 
the Toolkit on your 

smartphone or desktop

>>>> go back to index
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https://go.mapstr.com/6s0izNqscbb
http://www.socialtrekking.it/social-trekking-firenze-2021-della-sostenibilita/toolkit-passi-di-sostenibilita/
http://www.socialtrekking.it/social-trekking-firenze-2021-della-sostenibilita/toolkit-passi-di-sostenibilita/
http://www.socialtrekking.it/st/wp-content/uploads/2021/02/Toolkit-Passi-di-Sostenibilit%C3%A0-a-Firenze-e-dintorni-compr.pdf
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WEB
DESIGN
On the next page, you will find some clickable 
buttons that will lead you to websites that I have 
designed for different clients.
All these responsive websites were developed 
using Wordpress and in some cases, I also made 
some personalized graphics to use in context 
and added an SEO basic strategy to ensure 
better performances.
Each website was designed with the client’s 
brief in mind following specific instructions 
about the contents, but also adding my personal 
experience in order to make it work and look as 
better as possible while ensuring usability.
You can find the most recent works in the 
frequently visited section.

>>>> go back to index>>>> go back to index
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www.2glogistica.it

Cuocoacasa - Your personal cook at home

Ristorante Sabatini Firenze

www.cuocoacasa.org

www.sabatinifirenze.it

www.formazionecontinua.online

www.ristoranteilpaiolo.it

www.diponeta.it

www.reia.it

www.socialtrekking.it

®

Frequently Visited

Favorites

Ristorante SABATINI Ristorante IL PAIOLO

2G Logistica REIA - Risparmio... Osterie Di Poneta

®

Social Trekking

Corsi Universitari Online

Ristorante Il Paiolo Firenze

2G Logistica - Trasporti e despositi

REIA - Risparmio Energetico e 
Ingegneria per l’Ambiente

Osterie Di Poneta

Social Trekking

Cuocoacasa.org Corsi Universitari Online
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CONTENT 
CREATION
Last but not least, in this section I wanted to 
show some of my freelance works as content 
creator and social media manager mainly in the 
food sector in Florence, Italy.
Through these projects, I put into practice and 
expand my knowledge of social media strategies, 
social media campaigns, food photography, 
video editing, and graphic creations for different 
digital formats depending on the social platforms 
in which these contents will be displayed.

>>>> go back to index
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gaiavergari@gmail.com
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